
Universität Siegen

Doctoral Course
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Instructor
Matthias Hunold (matthias.hunold@uni-siegen.de)

Prerequisites
• Microeconomics / game theory

• Econometrics / statistics

Description of the course
In this course we look at different current research streams in industrial economics. We will
introduce different topics, discuss recent research papers and current research questions. We
cover both theoretical and empirical work.

This is planned to be an interactive course. Besides presentations by the instructor and
exercises for the participants, the participants contribute by presenting papers in relation to
the course’s topics – this can include a paper of their own. We will allocate papers in the
organizational meeting.

Below, you find the tentative list of topics.

Topics
• The tentative topics are:

– Vertical restraints (price parity clauses, resale price maintenance, etc);

– Digital sales platforms (rankings, product recommendations, hybrid platforms, etc);

– Minority shareholdings and mergers;

– Price discrimination;

– Collusion.

• The references below indicate papers which we might discuss during the course. We will
discuss which papers to prepare for the course in the organizational meeting.
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Credit points and successful participation
• Successful participation requires

– being present during the lectures and participate,

– working on the exercises during the course,

– presenting paper(s) as allocated in the organizational meeting and submitting slides
after the lectures.

Dates
• The course is planned to take place on 4 to 5 days.

• These are the planned course dates in May:

– 6-7 (Friday / Saturday)

– 13-14 (Friday / Saturday)

– 20-21 (reserve dates, Friday/ Saturday)

• Hours of day:

– from 10:00 s.t. up to 18:00

• We will have an organizational zoom meeting from 09:00 to 10:00 on either

– Monday March 21 or

– Tuesday March 22

Place
• Ideally, we will meet in Siegen – at least for part of the course. This depends on the

pandemic situation. We can also talk about this in the organizational meeting.

• Place in Siegen

– Near Unteres Schloss

– Room: US-S 0101 or US-S 0102
– Map:

https://www.uni-siegen.de/start/kontakt/anfahrt_und_lageplaene/lageplaene_de/lageplan_us_rgb.jpg

• If online:

– Zoom.

How to apply
• Please write me an email (in German or English) until March 5.

– Indicate if you cannot make one of the dates of the organizational meeting (see above).

– Note if you have a paper related to one of the course topics that you might want to
present.
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