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MAGKS-Course on Behavioral Economics 
 

Dear PhD-students, 

Welcome to my MAGKS-course on Behavioral Economics. It is divided into two blocks 

Block 1:  January 16 – 18, 2018   

Block 2:  2 additional days, date is fixed during Block 1 

It will take place at the University of Kassel, Campus Holländischer Platz, Henschelstraße 
4, Building K33 Raum 1109 (10.30 a.m. - 5.30 p.m.). 

The main aim of the course is to give you an overview on the field of Behavioral 
Economics covering both concepts and methods and hopefully inspiring you to make use 
of them in your own research.  

Below, please find the rough outline of the course and a list of reading for block 1. The 
list includes far more things than we can even touch on. It is intended to inspire selective 
reading. You do not have to work through the readings.  

 

 

(Ivo Bischoff) 

  

To all PhD-students  
in the MAGKS-network 

FG Finanzwissenschaft 
Prof. Dr. Ivo Bischoff 

Universität Kassel 
Fachbereich Wirtschaftswissenschaften 
Nora-Platiel-Str. 4 
34127 Kassel 
 
bischoff@wirtschaft.uni-kassel.de 
Telefon +49 561 804 3064 
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Seite 2 von 7 Outline on the MAGKS-Course “Behavioral Economics” 

(preliminary) 

Block 1: 

• On the first two (and a quarter) days, I will introduce you to the field of Behavioral 

Economics.  

• On day 3, participants give a 10-minute presentation about the main theme of 

their dissertation (or any other research project they currently work on). In this 

presentation, the following questions should be adressed: 

o Which concepts and methods are potentially useful form your own 

research?  

o How can they be integrated?  

After each presentation, there will be room for discussion – especially on these 

two questions. 

• At the end of day 3, each one of you chooses a specific concept or method that 

has not been covered so far. These concepts or methods can be related to your 

own research but it does not have to be.  

Time between blocks: 

• You prepare a presentation on the concept or method chosen and a commented 

list of readings for the other participants of the course. 

• If you have any question regarding your presentation, I will be happy to help. 

Block 2: 

• Students give their presentations (20 minutes per presentation).  

• They should focus on the following aspects 

o  key elements of the concept or method 

o How to apply the concept (possibly using an example) 

• Each presentation is followed by a general discussion.  

• You may also present any research idea related to Behavioral Economics.  
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Seite 3 von 7 Block 1: Behavioral Economics – an introduction 

 

A. Behavioral Economics – Defining a new field in economics 

1. Rationality in economics and psychology 

2. Conventional economics versus behavioral economics 

3. Complex environments and the as-if assumption 

 

B. Anomaly-Hunting in non-complex environments 

1. Non-rational behavior in games against nature 

2. Violations of the implicit requirements for rational behavior 

3. Non-rational behavior in games 

 

C. Broadening the scope of the utility functions  

1. Fairness and other-regarding preferences 

2. Psychological games  

3. Identity Economics 

4. Expressive behavior 

 

D. Boundedly rational behavior – a selection of models using non-complex environments 

1. Prospect theory 

2. Regret theory 

3. Self-control problem – the (β,δ)-problem 

4. Roemers’ concept of a Kantian equilibrium 

 

E. Human behavior in complex environments 

1. Cognitive concepts and stylized facts about deliberation in complex environments 

2.  Fast and frugal heuristics 

3. Decision making in a complex world – mental models 

4. Evidence on laymen’s reasoning about the economy 

 

F. Methods in behavioral economics  

1. Experimental Economics 

2. Neuroeconomics 

3. Vignettes 
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Seite 4 von 7 G. (Further) Imports from psychology 

1. Personality 

2. Affect and Emotions 

 

H. Learning  

1. Learning in conventional economics 

2. Normative theories of learning  

3. Positive theories of learning 

4. Using models of learning to answer questions in economics and economic policy 

5. Some remarks on the choice of an adequate learning model 
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